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ÅIntroductions

ÅUp to now, one-off projects often stopped 
with recommendations and óidentifiedô value

ÅFirms are starting to agree that continuous 
analysis is more effective than periodic 
analysis

ÅHow do we do continuous analysis/value 
assurance?

Agenda
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Who is Chainalytics?

Å Chainalytics formed in 2001

ï HQ in Atlanta, GA, with second office in Bangalore, India 

ï 50 FTEs in US and India

Å Two Practice Areas: 

ï Supply Chain Strategy 

ï Transportation Planning 

Å Recent Accolades

ï ñGreat Supply Chain Partnerò Global Logistics and Supply 

Chain Strategies

ï Named for five years running: 2004-2008

ï ñ10 Coolest Supply Chain Boutiquesò ARC Advisory Groupin July, 2007

ï ñTop 100 Innovationsò Supply and Demand Chain Executive

ï 2006 Award for Model-Based Benchmarking

ï ñPros to Knowò Supply and Demand Chain Executive

ï Tim Brown (2009), Gary Girotti (2007), Jeff Metersky (2006), Michael Kilgore 
(2005)

Continuous

Analysis 

Realize
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Some of Our Clients

 

 

 

 

Food and Beverage High Tech/ElectronicsPaper and Forest Products Distribution

Healthcare

Retail Other Manufacturing

 

 

Home, Office & Consumer

- 49 of the Fortune 500 - 12% of the US GDP

- 57 of the Forbes 2000 - 8 of the Worldôs 25 Largest Food & Beverage Mfgs

- 10 of AMRôs Top 25 Supply Chains- Top 3 of 4 Forest & Paper Cos.
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