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A Introductions

A Up to now, one-off projects often stopped
with recommendati ons ar

A Firms are starting to agree that continuous
analysis iIs more effective than periodic
analysis

A How do we do continuous analysis/value
assurance?
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Who is Chainalytics?

Empowering Fact-Based Decisions Across Your Supply Chain
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I HQ in Atlanta, GA, with second office in Bangalore, In
I 50 FTEsin US and India

A Two Practice Areas:

I Supply Chain Strategy
I Transportation Planning

A Recent Accolades
I AGreat Suppl Glob&l bogistics arfd Suppl
Chain Strategies
I Named for five years running: 22008
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. Some of Our Clients

Food and Beverage Paper and Forest Products High Tech/Electronics

( o hl INTERNATIONAL PAPER
Onﬁ)(‘;é : Stle Unlfled /3\ @ A EXE_-L ‘2_.
= MeadWestvaco
— — Domtar Con-wRY
SCHRE[BER PEPSICO

'Y i« HUAWEI e
° i ; )
O.... Stericycle QE) — )

e (1] _— ' g
Cor:r;Tec H harman [#/n ModusLink
LEXM ARK DEI ‘ @ KN LeadLogistics

=

Wyeth Lablord | pailps  Sonodiial Chyder

Distribution

EJ covibien

e Other Manufacturing

WAL*MART" M | MomAwK Q1 &b aver mgfm

BIG, | temeun vondelibase] Yyt Tl

o« O COOFPER . —0 B
‘o Aﬁm R | o e /\\ f’ﬁ"/ FASSON'

Amway

A

Reliance \G@ D) prlntpock INC. YKK 5 ag

Growth is Life ﬁ_i(_:é—f ANUS Packaging Better Ideas” -
EHarcourt caroma Mosaic

-\
i i ®
AS €2 cOLGATE-PALMOLIVE -ﬂﬂmem” SAcuityBrands. Q’ |NV| STA .

- 49 of the Fortune 500
- 57 of the Forbes 2000

-10 of AMRG6s Top 25 Supply

- 12% of the US GDP

-8 of the Worlddéds 25 LaMfgsest Food
C h aTiom 3of 4 Forest & Paper Cos.
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